The typical product is kept for
12 months and many are used

every business day!
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- Over one-half (56%) of promotional
* products are kept at home and over
one-quarter (28%) at the office.

Promotional Plé*oducts
Deliver Impressions

: of recipients of promotional products
RN keep items that are useful.

No other advertising medium provides
anywhere close to the name recognition
associated with promotional products.
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Among wearables, bags were o |
reported to be used most 4 5
frequently with an average of — —
9 times per month. ) 7
8 9

——>= They also deliver the most impressions:
Each bag averages 1,038 impressions per month.

Bags make the highest number of
impressions (approximately 1,038
per month) followed by caps
(approximately 476 per month).
Among non-wearables, writing

- instruments make the most
impressions, with 363 per month.

Customers remember the
business that gave them an ad
specialty. More than 8 out of 10
(84%) remember the advertisers
on the promotional products
they've received.




